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Why KAIST AIM?

Transforming Proven Leaders into Global Executives
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Opportunity from Emerging Technology
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What's AIM?

Lead with Renewed Vision, Passion, and Leadership
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Management for
Excellence
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Management for Excellence
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Strategy for New Business

¢ Economic Paradigm & Technological Evolution
o ==27|219| Platform Strategy

« CIXIE ZH9t Zsinl

* Winning Strategies : The second Machine Age
o EEH|QI MEHH MEE 25t oh|et Tt

e Smart Factory

e CRM for Innovation

Strategy for
New
Business
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Faculty

Opportunity from Emerging Technology
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HolA mA: KAIST F7| & MXZSHR (Ph.D,, Carnegie Mellon Univ., 2235}

UE5F w4 1t YEESCHSHR (Ph.D,, Sungkyunkwan University, Information Engineering)
AT AT XsYE7|12A7Y (Ph.D, UCLA, TiAteh)

80 A& KAIST 23517 |&CHakd (Ph.D., Univ. Southern California, K17 | 2&k-A|AE)

O|=3 w4 KAIST HIO|R B! |25t} (Ph, D, KAIST, Z43EE{2sh

0|25} w4 KAIST 7|&dYTEcste! (Ph.D,, KAIST, MXt2sth)

ZOH=E B4 KAIST ZYLHSt (Ph.D., Carnegie Mellon Univ., Information Systems and Management)

Strategy for New Business

KAIST ZCHst
KAIST ZCat
KAIST ZCH
KAIST ZCH
KAIST ZcH

KAIST ZCat
KAIST ZCHat

(Ph.D., Harvard University, Technology and Operations Management)
(Ph.D., Univ. of Minnesota, Management)

(Ph.D., New York University, IS)

(Ph.D., Univ. of Texas at Austin, ZMIS)
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Ph.D., Harvard University, Public Policy)
Ph.D., Univ. of Arizona, Zst)
Ph.D,, Univ. of Florida, 9125h)
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Management for Excellence
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KAIST CH&t (Ph.D., Cornell Univ., Organizational Behavior)
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KAIST AYCHst (Ph.D,, Stanford Univ., S|AMEHZ)
=
4

0z o2

o

O:

A

O

)
5}
od
O
o
O:
A
O
A

40 1 JE o
=

re o

o I T v T -

5t=20] 1 (Ph.D., Z=2fA ujz2| A= =2 LCst DEA)
KAIST Zcst
KAIST &4
KAIST &4

B

°

Ph.D., Univ. of lllinois, Finance)

o
>
B ERKKEE R

T N

(
CHSt (Ph.D., London Business School, Strategic&International Management)
(Ph.D., Univ. of lllinois., ZXst)
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